
 
 

September 29, 2021 

 

Dear California Cattle Producers,  

 

As the Executive Director of the California Cattle Council (Council), I’m pleased to present the 

Council’s first annual report and audit covering 2019 and 2020. The organization was officially 

formed in 2019 following a vote of California’s cattle producers who demonstrated 

overwhelmingly support for the formation of the Council.  

 

Pursuant to the Cattle Council Law, the Council shall publicly release a copy of the previous 

year’s fiscal audit along with a description of projects funded during that period. The Council’s 

fiscal year follows the calendar year. The Council began collecting the assessment in November 

of 2019 so the audit and the annual report captures all of 2020 and November and December of 

2019. Moving forward, the audit will only cover the previous calendar (fiscal) year.  

 

Within a few months of the start of assessment, the COVID-19 pandemic hit and the state 

underwent a stay-at-home order. The pandemic presented us all with a series of challenges and 

working to get a newly formed organization up and running was no different. That said, the 

Council did not sit idle during the start of COVID and instead took the opportunity to develop a 

strategic plan and launch a series of projects that demonstrated our intent to get to work right 

away. 

 

The strategic plan was developed by a diverse set of cattle producers with representation from 

each industry segment and ultimately landed on three priorities; advocacy, public outreach and 

engagement and research and regulatory compliance. These categories do not just reflect the 

priorities voiced by the board and the strategic planning committee, but truly embody the work 

producers expect from the Council voiced during the campaign.  

 

A firm commitment made during the campaign to limit overhead costs, manage producer 

investments responsibly and ensure dollars are allocated to projects that are productive and 

effective have been and will continue to be upheld. The audit was completed by a credible and 

independent auditing firm approved by the Council board and Department of Food & 

Agriculture. I’m honored to provide you with the Council’s first audit which, as you will see for 

yourself, demonstrates our commitment to financial responsibility and transparency. 

 

The Council continues to leverage our industry partners as a key mechanism to implement our 

work. This affords us the opportunity to build off existing expertise, hire the best people for each 

project and ensure producer dollars are maximized to support project level work. Proposals are 

vetted through an open, transparent and thorough process to ensure funds will be spent 

effectively, the project includes metrics to measure success and are in line with producer 

priorities. 

 



All Council meetings, virtually and in person, are open to the public and we encourage producers 

to join us and actively participate. We fully recognize the Council is an investment that is made 

amidst the many fiscal and economic challenges cattle producers face on a yearly basis. We take 

our commitment to manage your investment responsibly very seriously. Furthermore, we 

recognize the Council must perform in the long term. Although we can’t do it alone, we 

recognize the Council must be a recognizable part of such a larger effort that collectively results 

in change.  

 

Further information on the Council, our meeting agendas and a detailed overview of the work 

we’ve accomplished and we are actively engaged in can be found by visiting our website at 

www.calcattlecouncil.org. 

 

Sincerely, 

 
Justin Oldfield 

Executive Director   

  

http://www.calcattlecouncil.org/


2020 Worked Performed 
 

In line with the Council’s strategic plan, work conducted in 2020 is largely focused in three 

project areas: advocacy and education, public outreach and engagement and research and 

regulatory compliance. It should be noted that 2020 saw the start the COVID-19 pandemic. 

Although the Council did not sit idle during this period, the pandemic did impact the Council’s 

ability to execute work projects previously planned for. 

 

Below you will find a synopsis of outward facing projects funded by the Council in 2020. 

Campaign materials, deliverables and other information related to work the Council funded in 

the past or is currently funding can be found on our website at www.calcattlecouncil.org.  

 

Public Outreach & Engagement 

 

Resilience Campaign – Phase 1 

Shortly following the beginning of the COVID-19 pandemic, the Council launched the first 

phase of what would become a multi-stage campaign known as Resilience 2020. The message 

focused on reassuring Californians that beef and dairy producers are resilient and stand ready to 

assist our community even in times of crisis with an ample supply of beef and milk despite 

ongoing supply chain. 

 

The theme behind the campaign was summed up well by a quote released from Council 

Chairman Dave Daley saying “California’s cattle community has seen it all and resilience 

ensures our survival. As the uncertainty of COVID-19 grips every community, there’s comfort 

knowing that we’re in this together. I have no doubt that California’s resilience will see us 

through this crisis stronger than ever.”  

 

In addition to a series of videos and static images released online and through social media, the 

campaign included several press events that were well attended by state and local journalists. 

The press events resulted in several news stories that reinforced the theme of the Resilience 

Campaign.  

 

The campaign also featured a landing page to provide interested individuals more information on 

the impact of the COVID-19 pandemic on California cattle producers.  

 

Highway 101 Digital Banners 

In collaboration with Sonoma County Farm Bureau, the Council launched a billboard ad 

campaign highlighting California cattle producers’ commitment to the environment, animal 

welfare and providing a wholesome and safe source of local high-quality protein and dairy. The 

images were displayed on a digital billboard on Highway 101 near Santa Rosa. The campaign 

ran for several weeks and the images changed throughout the span of the campaign to keep the 

message fresh.  

 

2020 Dairy Sustainability Summit 

The Council served as a lead sponsor of the 2020 California Dairy Sustainability Summit which 

featured speakers and presentations from leading professionals and policy makers across the state 

http://www.calcattlecouncil.org/


highlighting the accomplishments dairy farmers have made in reducing greenhouse gas 

emissions and improving water quality. A significant number of influencers and policy makers 

attend the Summit and hear first had the work that is being done by dairy farmers and 

environmental collaborators across California.   
 

Advocacy & Education 

 

Resilience Campaign – Phase 2 

In October of 2020, the Council launched the second phase of the Resilience Campaign targeting 

influencers and those unfamiliar with agriculture to educate them on the likely impacts a 

significant change in property tax laws would have California cattle producers, food prices and 

the environment. Campaign materials were delivered through digital and social media including 

publishing a series of paid videos and banner ads on the Internet.  

 

In addition to the social and digital media campaign, the Council also launched a website landing 

page to provide additional information on property taxes, the Williamson Act and the correlation 

between production costs and food prices. Individuals were directed to the website via the 

campaign ads. For example, an individual clicking on a banner ad seen when reading the news 

would be directed to the landing page.  

 

The campaign ran through the end of the November 2020 and reached millions of Californians. 

 

Research 

 

Wildfire 

The Council partnered with the University of California Cooperative Extension (UCCE) to 

conduct research to calculate the amount of forage removed from California rangelands and 

pastures on an annual basis. Although it is well known that livestock grazing is a key 

management tool to remove fine fuels and significantly lessen the intensity of wildfires, 

researchers lacked data to determine the actual amount of fuel being removed from the landscape 

by cattle on an annual basis. 

 

This information also helped to establish new opportunities to increase grazing opportunities in 

areas and regions of the state not currently managed through the use of livestock. The research 

was highly publicized and received significant media attention including several stand-alone 

stories in high impact papers highlighting the role cattle play in beneficially managing the 

landscape. 

 

This project also spurred a second phase to be completed in 2021 utilizing data from the first 

phase. The second phase of the project seeks to calculate air quality benefits from grazing 

because fuels that are consumed by cattle do not emit particulate matter and greenhouse gas 

emissions from being burned in a wildfire.   

 

E. Coli  

The Council partnered with the Western Institute for Food Safety and Security (WIFSS) housed 

at the University of California, Davis to study the movement of pathogens through feedlot dust. 



A 2018 E. Coli outbreak in romaine lettuce farmed near a feedlot in Arizona prompted questions 

as to the risk of growing leafy greens near confined animal feeding operations.  

A lack of research that accounted for California weather conditions, growing seasons, dust 

mitigation measures, etc. prompted many buyers to require a significant increase in the distance 

that serves as a setback between feedlots and farm fields. 

 

Researchers at WIFSS began air sampling exercises in the winter of 2020 and will carry through 

the spring of 2021. This schedule correlates with the leafy green season in the Imperial Valley. 

The Imperial Valley was chosen to serve as the basis of the investigation because it has a high 

density of feedlots coupled with considerable acreage planted to vegetables and leafy greens in 

the winter and spring months.  

 

The project will be completed in 2021.  

 

Rethinking Methane 

The Council supported efforts by the UC Davis CLEAR Center and Dr. Frank Mitloehner to 

more accurately communicate the impact of methane emitted from cattle. The UC Davis CLEAR 

Center is charged with better understanding the impact livestock play in environmental 

sustainability through research and communications.  

 

New research demonstrates that methane has a different impact on climate than previously 

understood. Unlike carbon dioxide, methane is destroyed in the atmosphere after 15 years. 

Methane emitted from cattle through enteric fermentation is taken up in the form of carbon 

dioxide in plants grazed by ruminant animals. In short, constant livestock herds do not add 

additional warming to the climate.  
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